


Kyle Palm
Senior Network Specialist

It’s the people
that make
the place. 

Meet you in DetroitTM

When was the last time you received exceptional service?

It probably stands out, because it is rare. That’s what makes 

it memorable. Our goal is simple, to be the best convention 

destination in the world. To do that, you need exceptional people 

delivering exceptional service in every facet of the organization.

We invite you to see for yourself. HuntingtonPlaceDetroit.com
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SPOTLIGHT 
Huntington Place Green  
Committee Does It Again 
Bixby Named LEED Project Manager

DETROIT, MI—After a rigorous application process,  
Huntington Place in Detroit has again achieved LEED Gold 
status by recertifying under the LEED v4.1 O+M rating 
system, said to be the most robust, flexible, and transparent 
rating system to date. The convention center maintains its 
status as the largest LEED-certified venue in Michigan.

LEED, or Leadership in Energy & Environmental Design, 
is a globally recognized symbol of excellence in Green 
building. LEED certification ensures electricity cost savings, 
lower carbon emissions, and healthier environments where 
people live, work, learn, play, and worship. In the United 
States alone, buildings account for almost 40 percent of 
national CO2 emissions, but LEED-certified buildings have 
34 percent lower CO2 emissions, consume 25 percent less 

energy and 11 percent less water, 
and have diverted more than 
80 million tons of waste from 
landfills.

“To keep a high-performing 
green building, the Huntington 
Place team is dedicated to ongo-
ing performance measurement 
and training,” said Becky Bixby, 
Assistant General Manager  
Huntington Place/ASM Global 
and LEED project manager. “We 
invest in educating employees, 
vendors, customers, partners, and 
visitors on our efforts and the  
importance of sustainable practices.”

Huntington Place was recognized by LEED for several 
best practices resulting in the certification. For instance, the 
project scored very high in Human Experience which in-

Becky Bixby
Assistant GM

Huntington Place

IN BRIEF

CENTRE’D 
AROUND
YOU.

Make an impact with your next event at 
Boise Centre. Our versatile meeting and 
event spaces, modern amenities, and expert 
event planning team is at your service to ensure 
an unforgettable event experience. Located in 
the middle of the city’s energetic, walkable 
downtown Boise Centre is surrounded by local 
breweries, restaurants, shops, hotels and is 
minutes from outdoor adventures. boisecentre.com

• Convenient downtown location 
• Numerous direct flights and seven minutes 
 from the airport
• Surrounded by restaurants, breweries, and nightlife
• Over 1,300 hotel rooms within walking distance
• Outdoor activities close by including hiking, 
 rafting, biking, and more

Continued on page 10
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NEW HIRES & PROMOTIONS
DRCFA’s New Chairman  
of the Board 
Claude Molinari has been elected Chairman of the Board 
of Directors of the Detroit Regional Convention Facility 
Authority (DRCFA), the 
governing five-member board 
authority of Detroit’s convention 
center, Huntington Place. 
Molinari is also the CEO of the 
Detroit Metro Convention & 
Visitors Bureau, known as Visit 
Detroit.  He was appointed to 
the DRCFA Board by Michigan 
Governor Gretchen Whitmer in 
2021. He has more than 30 years 
of experience in the convention 
and meetings industry and more 
than 10 years of experience 
in expanding tourism as an 
economic driver in the region 
and state.

Claude Molinari
Chairman of the Board  

of Directors
Detroit Regional  

Convention Facility  
Authority

IN BRIEF
Continued from page 8

cludes an Indoor Air Quality Evaluation – and demonstrates 
the building has excellent ventilation and air quality. Envi-
ronmental air quality in the Atwater Garage was monitored 
in real-time for CO levels in the garage with 48 sensor read-
ings that signal the engineering team to turn on the required 
sequence of 17 variable-speed exhaust fans. A 12-foot-by-  
10-foot video monitor with mapped locations of all CO  
sensors and exhaust fans is located in the engineering  
control room and watched by team members. 

Sustainability innovation is also part of the venue’s 
Green mission, and new and innovative Green initiatives 
are continually implemented throughout the facility. Last 
month the Huntington Place Green Committee installed 
large recycling cages in the back of the house of exhibit halls 
to make it easier for labor building and deconstructing event 
spaces to recycle wood, glass, metal and other materials that 
can be collected and moved along material life cycles to stay 
out of the waste stream.

 “I’m excited to be on this journey to help make Huntington  
Place a more sustainable venue for our customers and 
employees,” Bixby said. Last January (2023), she officially 
became a LEED Green Associate, a professional credential 
highlighting her understanding of Green building design, 
construction and operations attained after 16 hours of course 
work and exams. 

For more information: www.huntingtonplace.com/green

NEW HIRES & PROMOTIONS
Spokane Agency Names Dodroe 
SPOKANE, WA—Visit Spokane has named Maureen 
Dodroe as its interim President & CEO. Outgoing CEO 
Meg Winchester officially  
retired on January 1, 2023. 
Dodroe grew up in Spokane and 
has been the Director of Finance 
with Visit Spokane since August 
2012. “Maureen is an excellent 
choice to put at the helm of  
Visit Spokane while the search 
for a replacement for Meg  
Winchester takes place,” said 
Visit Spokane Board Chair Meg 
Barbieri. “Maureen is well versed 
in the inner workings of the des-
tination marketing organization 
and will seamlessly lead the  
staff through this transition.”  
A national search is underway for a new Visit Spokane  
President and CEO.

NEW HIRES & PROMOTIONS
New Execs at ASM Global
LOS ANGELES, CA—ASM Global, a leading producer 
of entertainment experiences, venue management, and 
event strategy, has announced three new hires aimed at 
expanding the company’s leverage of its massive 350 global 
portfolio of arenas, stadiums, theaters, convention centers, 
and entertainment zones. In making the announcement, 
Jason Oberlander, ASM Global’s Chief Commercial Officer, 
said, “We have even more scale, consumer touchpoints, and 
the ability to integrate brands into music, sports, business, 
tech, and more—that will drive unmatched value for the 
brands, content providers, venue partners, and guests.” 

Oberlander said, “Bryce G. Townsend, senior vice 
president, commercial partnerships; Kevin Dent, vice 
president, sponsorship sales and business development; 
and Emily Wilson, Director of Marketing Solutions, will 
help provide “the most scaled, diverse and impactful 
opportunities the industry has seen to date.”

Townsend has more than 20 years of strategic consult-
ing, brand marketing, and commercial strategy experience 
with a diverse background including executive leadership 
roles at GroupM, Momentum Worldwide, and the Drone 
Racing League.

Dent has spent more than 25 years in various sports and 
lifestyle corporate sponsorship roles including AT&T, NBA, 

Maureen Dodroe
Interim President  

& CEO

Continued on page 12
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SPECIAL SERIES:

The Unstoppable
Karen Totaro, GM
Huntington Place, Detroit, Michigan

A famous non-fiction writer, journalist and speaker, 
Malcolm Gladwell, once observed that, from Beethoven 
to the Beatles, one must put in 10,000 hours of practice 
at their art or craft before they can become an expert 

at something. And then, they must be ready to act when 
opportunity presents itself. 

Well, meet Karen Totaro. In the meetings and hospitality 
industry, she is a good example of what Gladwell is writing 
about. Totaro has been the general manager of Huntington 
Place Convention Center in Detroit, Michigan, for ASM Global 
since April 2021. Although she has been on the job for less 
than two years, you could say she’s been around: Her career 
path started way back when she was in college and includes 
an astronomical number of hours punched in the proverbial 
time clock at some of the most time-honored and respected 
facilities in the country. These include the San Diego, Atlantic 
City, and Duke Energy convention centers. 

Currently, at the 2.4-million-square-foot Huntington Place, 
Totaro has taken on a pinnacle career challenge  but no 
matter. She’s got the drive, the brain and the collaboration 
skills. “Success,” she asserts, “is achieved through building 
a culture that allows for every staff member to bring their 
authentic self to work each day.” And that’s what she does 
and what she expects from others. In this age of inclusion in 
the workplace, she proudly exclaims that, indeed, diversity 
at HP is “the secret sauce. I’m responsible for the overall 
management, promotion, and operation of the facility, leading 
a magnificent team of dedicated professionals, building on 
key industry partnerships in the community, and supporting 
the overall mission of Huntington Place and the DRCFA 
(Detroit Regional Convention Facility Authority).” Wow, that’s 
a mouthful, but, if you think all work and no play makes for a 
dull person, read on — you haven’t met the unstoppable Karen 
Totaro, who has surely put in her 10,000 hours and is an 
expert at what she does. —Stella Johnson

What goes into 
the making 
of a general 
manager for 

a multi-million-dollar, 
2.4-million-square-
foot convention center? Not what you might expect. 
True, most GMs of such facilities are remarkable, 
well-respected men who have shaped the meeting, 
exhibition, and convention industry for decades now. 
In this particular case, however, this particular GM is 
a member of the softer sex – none other than Karen 
Totaro. She’s one of the few brave women who have 
taken on the challenge of general manager of a mega, 
mulit-purpose facility. This one: Huntington Place, 
located in Detroit, Michigan. Some once knew it as 
Cobo Hall. 

So, how did she get there? Well, Totaro’s road to 
success was definitely a road less traveled. She grew up 
in an old, blue-collar neighborhood on the South Side 
of Chicago located about five miles from downtown. 
That means she was challenged from the start but 
none of her growing-up years were forgotten years. Au 
contraire! She saw the less-than-perfect neighborhood 
as being both stimulating and engaging, and it helped 
shape the woman she would one day become. 

Forget Disneyland!
At 12 years of age, Totaro’s form of weekend 
entertainment was taking the bus downtown and 
exploring the city on foot. For her, life was the real thing. 
As she fondly recalls, “Chicago was an amazing place 
to grow up, I loved my old neighborhood (still do) and I 
loved the independence I was able to enjoy by living in 
a big city.” Bridgeport was a very blue-collar, inner-city 
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neighborhood, and she was one of only four out of a class 
of 19 students from her grammar school that went on to 
receive a college degree. In fact, most of her classmates 
never made it out of high school, let alone out of the 
neighborhood. “So, again, I know how lucky I am and I 
never take it for granted. My parents worked multiple jobs 
to ensure my life, and my siblings’ lives, led to a better 
future. All four of us were the first generation of college 
graduates in our family.” 

Then, there was the fact that Totaro attended an all-
girls, Catholic high school. That, too, had a positive 
effect on her development as a growing teen as it gave 
her freedom to have a voice. “No boys were around to 
impress,” she says. “We felt encouraged at an early age to 
be our authentic selves.”  

What We Do Matters
Like the doer that she is today, Totaro 
worked her way through college – not 
at the local mall but at the Assembly 
Hall Arena at the University of 
Illinois, now known as the State Farm 
Center, where she carried 18 hours of 
credits and “worked like crazy, almost 
full-time. That’s how I learned at a 
young age how to multi-task,” she 
muses.  “I discovered that I worked 
better under pressure and that is 
just perfect for the industry I am in 
now. Imagine, I knew from the age of 
18 that the job that I wanted was to 
manage venues. How lucky am I to 
have such a passion for a career so 
early on in my life?” 

For Totaro, it really was true love at 
first sight — that is, after working on 
her first event. “We have conventions 
that bring these amazing minds 
together to solve universal problems 
in science, automation, medicine and 
so on,” she says. “In other words, what 
we do matters.”

Apparently, it was the right choice and the rest is 
history as, among her many achievements, are two 
of which she is most proud. One, in 2009, Totaro was 
recognized as an official Certified Venue Executive 
designee out of almost 300 other official Certified Venue 
Executive designees in the world. And two, in 2015, she 
was voted by industry peers to serve as the Chairman of 
the Board for the 7,000-member International Association 
of Venue Managers and was able to lead the association 
through some turbulent changes that have made it a 
stronger and more thriving association.

Mentors & Leaders
Again, Lady Luck was on Totaro’s side as she asserts 
that she had some of the best leaders in the convention 
industry today as mentors. 

“My first real role at a convention center was as an 
assistant executive director at the Oregon Convention 
Center in Portland, Oregon, working for Jeff Blosser, who 
is now the current president and chief executive officer of 
the Washington State Convention Center [now renamed 
the Seattle Convention Center],” recalls Totaro. “Jeff was 
always willing to guide, teach, and share. I became a much 
better venue leader because of Jeff and his work ethic. 

“Ric Booth is another one. Ric’s the general manager 
at the Duke Energy Convention Center in Cincinnati. 
He was another great mentor and I had the pleasure 
of working with him as his assistant general manager. 
Our conversations about the industry were downright 
philosophical in terms of where the industry was going.  
He helped me see things from so many new perspectives.” 

Totaro also stresses that, during the last two years, 
she had the privilege to work with industry icon Bob 

McClintock, executive vice president of convention 
centers for ASM Global. “Bob is the best sounding board 
I have had the privilege to work with, especially around 
unique or labor situations, as he has seen it all,” she states. 

The Gorilla in the Room
OK, to address the gorilla that’s still in the room: How did 
Totaro actually break that proverbial glass ceiling? She 
says it was more a matter of being in the right place at the 
right time – she put in the hours and was ready to act when 
opportunity presented itself. It seems that she had been 
in the No. 2 role at various venues for quite a while when, 
one day, almost serendipitously, she heard Peggy Daidakis, 
former GM of the Baltimore Convention Center, speak at 
an IAVM event. Daidakis was the first woman to ever lead 
a U.S. convention center and she shared some powerful 
wisdom when she said women need to just jump in the fire 

Detroit’s 2.4-million-square-foot Huntington Place Convention Center, 
expertly managed by Karen Totaro as GM.
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and stop waiting on the sidelines. 
“In her speech, she reported that she once read an 

article that said men will apply for a job when they 
have just one of the 10 criteria required,” shared Totaro. 
“Women, on the other hand, who may actually have as 
many as nine of the 10 criteria required, won’t apply until 
they have all 10 and that’s just wrong. So, I started jumping 
in the fire and have not looked back since.” 

Well, fire gets pretty hot. One of Totaro’s early projects 
as a full-time general manager in Detroit was to rebrand 
the old TCF Center to Huntington Place, but she didn’t 
sweat it. As she explains, “We were Cobo Hall for decades 
until the venue rebranded to Cobo Center in 2011. After 
acquiring a naming-rights sponsor, we rebranded again 
to TCF Center and then, a year later, we were Huntington 
Place. We were also in the middle of COVID when this 
current rebranding started, so we knew it was going to 
be quite a hill to climb. But, what we have in Detroit is 
this unique underdog spirit that allows us to conquer 
challenges with great strategic thought and support from 
our community.”

According to Totaro, the brand-development template 
was honed, and the marketing and social media campaigns 
have made great inroads for the current rebrand. After 
nine months of the rebrand campaign, Google search 
analytics report that web users currently search for 
Huntington Place 64 percent more than all other previous 
names or generic keyword searches, and that percentage 
rises every month. 

Ya Gotta Have a Plan
One of the current strategies is to shift the venue’s sales 
philosophy. “Change is hard and we start with small bites. 
If an event does not net a minimum of $5 thousand in 
bottom-line net revenue, we are going to pass on it.  This 
would exclude, of course, a small event that’s tied to a 
larger event or important community events like high 
school graduations,” Totaro states. 

In addition to brains, one needs spirit to get the job 
done and, at Huntington Place, DEI is a big part of that 
spirit. “We have put practices into place that help us 
continue to build a diverse workforce,” she says. Interviews 
are done by strategically diverse committees so we can 
get various perspectives at the table as to each candidate’s 
skill, passion, and likelihood to succeed in the culture we 
have built. We are in the process of hiring a new director 
of Human Resources and are looking to implement a 
new initiative of removing all names from resumes, so 
we are only reviewing the experience and skillset without 
the ability to make judgments on someone’s name or 
background. I believe it will have a positive impact in 
adding even further to a diverse and inclusive workforce.”

Reading, Rehabbing & Rooting for the Home Team
While Totaro obviously has a strong work ethic, she has a 
strong life ethic too. She makes sure she has quality time 
for family to the point of sharing her love for travel. “I’m 
gifted with four nieces whom I treasure,” she says. “I adore 

taking them on trips with me. In fact, as  they graduate 
from high school, each one can select any single city for 
one full week with me, as long as it’s somewhere in Europe. 
Already went on one trip to Venice, Amsterdam is this 
spring, and then two more to go.” 

Outside activities also help Totaro keep a sharp eye on 
the ball. Obviously, she loves to travel, but she also likes 
to read and confesses that she could spend eight hours 
in a bookstore. One book she even re-reads: The Power of 
the Subconscious Mind by Dr. Joseph Murphy. She says 
it helps her get back on track when she feels a bit wobbly, 
professionally speaking. 

Heavy stuff, but Totaro can be light-hearted, too, and 
has just finished reading The Curse of Brinks-Mat by  
Wensley Clarkson. As she recalls: “When I was in my early 
20s, I worked at a resort in the British Virgin Islands and 
ended up dating a Scotland Yard detective who was work-
ing on solving the largest gold heist crime in the UK. This 
book brought all those memories and real-life characters 
back to life for me as they interviewed him extensively for 
the book. Life is funny!”                                     

During weekends or free time, Totaro might be hunting 
for the perfect find at flea markets or antique fairs, “a 
favorite passion.” She also enjoys rehabbing old houses 
or condos. “I am currently working on a 1921 loft space 
in an old piano factory in the heart of old Detroit. It’s like 
therapy!” She also loves NFL Football “mostly the Chicago 
Bears but, lately, I’m really loving those Detroit Lions.”

It Takes a Village
What’s Totaro’s game plan for the future? Surprisingly, 
Totaro anticipates she will be thinking of retirement. 
As she reflects, “My life’s been an amazing ride but I 
imagine, one day, I will be ready to transfer the skills I’ve 
learned to the next generation. I am thinking of living 
abroad, post-retirement, just for a year or so. Palermo in 
Sicily or Lucca in Tuscany are two locations I’m dream-
ing about – they’re where my family immigrated from 
long ago.”

When asked if she won an academy award for her stel-
lar performance as a general manager, whom would she 
like to thank, Totaro replied, “Aside from my family and 
friends, who always take my calls and enjoy all my work 
stories, thanks also goes out to my assistant manager, 
Becky Bixby, and all the Huntington directors who are the 
best in the business. But I would not be a success in this 
role at Huntington without the support of the CEO of the 
Detroit Regional Convention Facility Authority, Patrick 
Bero, and our Board, as well as the ASM Global team. It 
truly does take a village.”

Words to Live By?
“Success is never final. Failure is not fatal. It is the courage 
to continue that counts,” Totaro says. “I always thought 
that it was Mike Ditka, the former Chicago Bears head 
coach, that wrote this, but it turns out he borrowed it from 
Winston Churchill. I think Winston and I would have been 
great friends!”  F&D




